
(OUT-GOING) PRESIDENT’S REPORT
Okay, so this is it for me! I have done my four years of 
ACORN Board duties, with two years as President. It has been 
great. The time has come to back away and let some highly 
qualified Atlantic Canadians take over the responsibility of 
board activities. Thank you to all those out there who I have 
had the privilege to serve with. This role has been a highlight 
of my career. The current board will again have the enjoyable 
task of keeping a watchful eye over this ever-growing group 
of talented staff members who make ACORN what it is.
 In my years as president, I have watched ACORN 
become more self-sufficient and innovative in our approach to 
funding. Now we rely on a diverse range of funding sources to 
move forward on all of the different projects.
 To make it clear,  government is still very supportive 
from all four provinces, but more on a project-by-project basis. 
I see that ACORN will continue cultivating and nurturing the 
valuable relationships between all of the different provincial 

producer groups,  which I must say is becoming a full-time job 
as the whole organic sector is growing.
 There is such a growing demand for organic products,  
from produce to grain and with the inclusion of all sizes of 
farms ACORN services, that there are many different details to 
say on top of. I feel confident the team in the office is doing 
just that.
 The board had the pleasure of heading to Windhorse 
Farm in New Germany, NS. There we had two full days to 
think about where ACORN should head in the future.  This is 
no small feat. I personally feel the options are endless. 
ACORN's good friend Dr. Singh was there to help pull the 
ideas out of our heads. We did narrow it down and gave our 
Executive Director Ms Richards some clear direction to follow.
 Thanks so much for those who attended the AGM in 
Sackville, NB at Mount Allison University's lovely facility. It 
was great to see you there. Onward we go! Thanks again! Best 
of luck to our new president Sally.

 - Josh Oulton, ACORN’s new “past” President
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As part of a larger project looking at 
direct market supports for New 
Brunswick organic producers, ACORN 
conducted a small study examining the 
potential for a farmers’ market network 
in the province.  NB is one of only three 
provinces (the others being Prince 
Edward Island and Newfoundland and 
Labrador) that does not have a provincial 
farmers’ market body. There have been 
efforts in the past to create such a group, 
but for various reasons nothing has taken 
off. In the interest of exploring how 
farmers’ markets could be strengthened 
in the province by a network – and 
whether there would be interest from 
markets – ACORN thought a re-initiation 
of the conversation might function as a 
means of getting others talking, thinking, 
and acting on this idea. 
 That said, the purpose of the 
study was not to necessarily promote the 
benefits of a farmers’ market network, 
but rather:

‣To develop an understanding of the 
challenges NB farmers’ markets face, as 
well as areas where they are currently 
successful; 

‣To explore whether a provincial farmers’ 
market network could address any of 
these challenges or if there could be 
interest from markets in forming such an 
entity. 
 Over the project timeframe 
(January-March 2014), eleven farmers’ 
markets were interviewed. With 
approximately 35 markets in the 
province, this number represents around 
nearly a third of NB farmers’ markets. 
Three provincial farmers’ market 
associations (including Farmers’ Markets 
of Nova Scotia) were also interviewed to 
provide case studies of what a provincial 
network could possibly look like.  A 
report was prepared that summarizes all 
this research, and highlights are provided 
here.

Why a farmers’ market network?

With the principle that there is strength in 
numbers in mind, most provinces have 
organized to create provincial farmers’ 
market associations. Exactly how this 
network is structured and how it 
functions varies from jurisdiction to 
jurisdiction, but all of them operate as 
membership-based entities. The most 
common benefits farmers’ market 
associations offer their membership 
include: 

‣Increased communication between 
markets 

‣Marketing support and branding

‣Advocacy

‣Liability insurance at affordable rates

‣Training opportunities

‣Bulk purchasing power
 
What do NB farmers’ markets think 
about a network?

Overall, the idea of a provincial farmers’ 
market network was met with interest 
and enthusiasm by NB farmers’ markets, 
and not many significant concerns were 
raised. The greatest interest in forming a 
network was related to the potential of an 
increase in communication between 
market managers, and to share best 
practices and ideas.  Other perceived 
benefits include marketing support and 
training opportunities. The most concern 
with the development of a network 
s t e m m e d f ro m t h e n e e d t o p a y 
membership fees. There was some 
willingness to contribute financially to 
the development of such a group, but 
also some reservation given that the 
benefits are mostly unknown at this time. 
Additional concerns relate to the time 
commitment required, possible rules and 
regulations coming from a higher body, 
a n d g e o g r a p h i c a l c h a l l e n g e s i n 
representing the entire province.

Where do NB farmers’ market go from 
here?

The overall reaction to the idea of 
forming a provincial farmers’ market 
network in NB suggests that there is 
interest in revisiting the opportunity. 
With hesitation surrounding a fee 
structure and time required to set up a 
formal association, the best way forward 
for NB markets seems to be an informal, 
“by markets, for markets” approach to 
forming this network. At the time of 
report completion, the Dieppe Market 
had taken some leadership and begun to 
organize an initial meeting of markets to 
start creating those connections between 
market managers . Based on the 
perspectives provided as part of this 
study, the following recommendations 
are given as guidance for farmers’ 
markets in the next steps to developing a 
provincial farmers’ market network:

‣Self-organize a meeting for market 
managers and strive to coordinate such 
meetings on at least an annual, if not 
biannual, basis;

‣Explore partnerships and/or funding 
opportunities to support these initial 
meetings;

‣Engage all types of farmers’ markets;

‣Create a means of continuing this 
communication after the meeting;

‣Do not rule out a formal structure and 
membership fees;

‣Share this report with your Board of 
Directors,  vendors and/or advisors and 
have a discussion about the potential for 
a farmers’ market network in the 
province.
 If you would like to receive a 
copy of the full report, please contact 
tegan@acornorganic.org. 
*Please note that this report was part of a 
larger project to support direct-marketing 
initiatives,  funded by the NB Department of 
Agriculture, Aquaculture and Fisheries.
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The second installment of our Organic 
Livestock Producer profiles brings us to Larry 
Slipp of Slipp Farms 1784 Ltd. in Central 
Hampstead, NB.
 Well - known for his organic chicken 
and beef and his annual Organic Celebration 
held on his farm in Central Hampstead,  
ACORN sat down with Larry at the 7th NB 
Organic Forum which took place in 
Fredericton in February.  

‣Please explain your decision to certify.

It was around 1998 and I had an 
epiphany.  I was growing a gazillion 
conventional broilers and one day was  
sitting on a pail having just administered 
the seventh dose of medication and I 
looked at them and realized I wouldn’t 
eat those chickens. I wouldn’t want my 
children or family to eat them either.  
And if someone who did eat them had 
come to me and said we ate one of your 
chickens, could I look that person in the 
eye? 
 It was at that point I realized that 
I did not have the confidence in the 
product I was producing or the 
confidence in me to own up to the 
product.
 W h e n I d e c i d e d t h a t 
conventional agriculture was not for me 
any longer, I started looking at other food 
production models.  The only one I found 
that had any credibility and ethicality 
was organic. The certification process 
provides that.
 Luckily, I found a mentor, Al 
Gedrey,  who was an organic farmer I 
knew through other things. His farm was 
about 20km away. And he helped me 
through it.  The rest is history.  

‣What have been barriers to organic 
livestock production?

For me and my farm there have been no 
barriers to organic production.  
 I had agricultural training  from 
Macdonald College and the Nova Scotia 
Agricultural College and grew up on the 
family farm. I have poultry quota, grow 
my own grains, and I can get my animals 
slaughtered and custom processed at a 
provincially inspected abattoir. My 
constraints have been in marketing my 
products.  I’ve had to work to establish a 
marketing chain.
 I’ve specialized my production 
and have just enough help on the farm. 
The biggest thing that could happen is  
producers being paid a proper price for 
their product, the price they need to be 
sustainable and would allow them to hire 
help.
 The barriers are not in food 
production. The barrier is the difficulty in 
getting the money on to the farm for the 
farm to be able to do the things that make 
it  sustainable. Society today is stuck up 
on the price of food - but they buy a car. 
They are willing to spend more if they 
can afford it. The public mentality is to 
buy cheap food and it’s not working for 
farmers, for soil, animals, workers, or 
consumers.   

‣How do you sell your organic 
livestock?

Once the animals are custom processed, 
they are stored frozen on farm and sold 
to independent retail stores, restaurants, 
and buying groups.
 I have approached stores and 
restaurants, and others have approached 
me. I also send out a pricelist and 28 
families organize a buying group three to 
four times a year which I deliver to in 
Southwest NB.  

 We have the room to 
continue to expand.   

‣What advice would you offer 
new livestock producers who 
are interested in raising organic 
animals?

Find a mentor for anything 
organic - anyone who has been 
through the hoops and can give 
you perspective, suggestions, 
and advice.
 G e t s o m e a n i m a l s , 
observe them, learn how to let 
the animals be themselves and 
let them express themselves: 

chickens be chickens, pigs be pigs, and 
cows be cows. They perform much better 
and are happier. It’s the same with 
people: if you are stressed and contained, 
you won’t be at your optimum.  
 Lot of farmers don’t see the 
positive value of less stress/animal 
happiness on the bottom line.

‣Have the resources of ACORN been 
helpful to you? 

 The networking and marketing, 
and market awareness. Over the years, 
the staff have been able to make referrals 
and suggestions for new markets. The 
help with the Organic Celebration.  
ACORN is an example of Atlantic 
cooperation amongst provinces. It is an 
example of a functioning model that 
works.  
 Be sure to check out ACORN’s 
online organic resource library for some great 
information about starting out with Organic 
Livestock! www.acornorganic.org.
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LIVESTOCK - SLIPP FARMS 1784 LTD.

Sealife Seaplants ● 1-800-383-5357 
Website: www.seaboost.ca  Email: support@seaboost.ca 

 

Seaweed Extract 
Preservative Free 

Safe  ●  Natural  ●  Effective 
Approved Organic by Pro-Cert & ACO 

A natural plant biostimulant, ideal for: 
Turf, Fruit, Trees, Flowers, Shrubs, Field Crops 

Two Great Products for Organic Farmers 

1. SEABOOST  -  Quick release of nutrients 
Applied at 2 litres per ha 

Available in 10 litre & 204 Litre Drums 
Dealers: Scotian Gold Co-Op  -  Cardigan Feeds 

Cavendish Agri Services 

 2. IRISH MOSS 
Granular Seaweed  

Slow release of nutrients 
Finely ground for ease of spreading 

Available in 1/2 metric ton - tote bags 
Trace mineral supplement for livestock 

Harvested & produced in Atlantic Canada 
 
 
                                                 



C-18, the ‘Agricultural Growth Act’, is a 
new omnibus bill before parliament  that 
has provoked reactions from farmers, 
farm associations, and politicians around 
the country. Introduced by Agriculture 
Minister Gerry Ritz, the document is very 
large, l is t ing al terat ions to nine 
current  federal legislations.  This broad 
scope makes a full understanding of the 
document difficult to achieve. Some think 
it will improve opportunities, encourage 
exploration and investment,  and reduce 
red tape. Others think it will impoverish 
farmers while benefiting  Big Agri-food 
and biotech companies.
 Undoubtedly, the biggest battle 
has been  over the proposed changes to 
the Plant Breeders’ Rights Act.  Plant 
Breeders’ Rights (PBRs) are a form of an 
intellectual property (IP) right,  very 
similar to a patent. In essence, they 
protect breeders’ by  allowing them to 
collect royalties on the sale of seeds of 
their new varieties. They also prevent the 
unauthorized sale of seed until the term 
of rights ends,  whereupon the new 
variety enters the public domain.
 PBRs in Canada are administered 
under an international treat called 
The  Internat ional Union for the 
Protection of New Varieties of Plants 
(UPOV). UPOV, which  had 71 member 
states in 2013, has undergone several 
updates over the decades .  Most 
significant for Canada are the 1978 
version (which governs our current 
PBR  policies) and the 1991 version (to 
which we would move under the 
changes  introduced by Bill C-18).  The 
1991 UPOV Act has been adopted by the 
majority of signatories, and as such,  is 
touted by Minister Ritz and the 
proponents of Bill C-18 as a step forward.
The Canadian Seed Trade Association 
(CSTA) has been one of the loudest 
supporters of  UPOV ‘91 ratification for 
years.  “The CSTA supports all of the 
measures included  in this Bill as they 
continue to modernize regulatory and 
policy measures affecting agriculture and 
agri-food, but we particularly welcome 

the changes to  Plant Breeders’ 
Rights,” said CSTA president 
Peter Entz. “These amendments 
are  very much needed.”  Entz 
feels, however, that many of the 
concerns surrounding C-18 have 
arisen as a  result of confusion 
over the bill’s language and poor 
communication of its meaning to 

farmers. “We are working very hard to 
ensure that accurate  information is 
available to farmers,” he said. The CSTA 
has made information on Plant Breeders’ 
Rights freely available at  http://
cdnseed.org/plant-breeders-rights/, to 
encourage support for the bill.
 But others aren’t so sure. 
“Amending the Plant Breeders’ Rights 
Act to align  with the requirements of 
UPOV ‘91 instead of UPOV ’78 will 
devastate farmers’ ability to save, sell and 
reuse seed,” said National Farmer’s 
Union (NFU) president Jan  Slomp. “At 
the same time, greater corporate control 
over every aspect related  to seed will 
mean farmers pay much higher seed 
prices.”
 The main change Canadians 
would see from the adoption of UPOV 
‘91 is an extension of PBRs. This would 
give breeders greater control over of the 
process of  preparing seeds for planting, 
including conditioning, stocking, 
and  import/export. More importantly is 
t h e i n t r o d u c t i o n o f c a s c a d i n g 
royalty  rights, which would allow the 
breeder to collect their royalty share at 
any point in the season, from seed sale to 
harvest.
 The obvious implication of this 
act is that breeders will be able to “skim 
off”  farmers’ revenues at the end of a 
season. While good news for breeders 
(this  would represent a significantly 
more lucrative revenue stream than 
sale-point  royalties), this could have a 
substantial impact on farmer income. 
The NFU, in particular, is concerned 
that farmers will feel the pinch. 
“With  corpora t ions exc lus ive ly 
controlling everything related to seed, 
farmers lose  their autonomy, Canada 
loses its seed sovereignty, and everyone 
becomes even more dependent on seed 
corporations,” said NFU Seed and 
Trade Committee Chair  Terry Boehm, 
adding that these corporations’ 
“ultimate goal is to force farmers to buy 
all their seed every year.”
 What will farmers gain from 
C-18? The benefit  to breeders is clear 

enough, but are farmers getting a raw 
deal here? And what  about organic 
growers – will this practice change affect 
certification or  tolerance for GM 
contamination? For the latter: UPOV 
treats crops equally, whether they’re 
heritage  varieties, modern breeds, or 
genetically modified.  The benefit to 
farmers rides on breeders’ capacity for 
innovation, which has been declared the 
greatest development gain from C-18/
UPOV ‘91 enactment.
 “ A d o p t i o n o f t h e 1 9 9 1 
convention will encourage more plant 
breeding without  sacrificing the right of 
farmers to save our own seed,” said 
Western Canadian  Wheat Growers’ 
Association president Levi Wood. “It will 
help ensure wheat remains a profitable 
crops option for prairie farmers.”  The 
NFU argues that this isn’t enough to 
warrant royalty costs to farmers, 
and  insists that breeding should be 
carried out by public institutions rather 
than private ones.
 The NFU has drafted a counter-
proposal to C-18, which  they call the 
Farmers’ Seed Act. The Act takes a very 
different approach to  seed sovereignty 
from Bill C-18 and was written as an 
alternative for farmers  to support. “All 
Canadians can s tand behind i t s 
principles,” said Boehm. “By  calling for 
our elected officials to act on these 
principles, we give a strong  message 
about the kind of Canada we want – a 
Canada that is sovereign in regard  to 
seed and food.”  

ACORN’s blog also features a guest article 
on this topic by PEI organic farmer Randall 
Affleck (NFU board member).
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Become an Organic Inspector!
Mississauga, Ontario

 

For more information: 
www.cog.ca/news_events/inspector/

or email: office@cog.ca; phone: 1-888-375-7383
Spaces limited, register soon!

C
Canadian Organic Growers
ultivons Biologique Canada

COG

Basic Processing Inspection Course
November 10 -14, 2014

Basic Processing Inspection Training with
International Organic Inspectors Association

(IOIA) and COG. This course includes 4 days of
instruction and study, a field trip to a certified

organic operation, and 1/2 day for testing.

Training is recommended for those who are
interested in becoming organic inspectors,

as well as those who want to better understand
the organic inspection and certificaiton process.
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WE ASKED YOU ANSWERED!
MEMBERSHIP SURVEY RESULTS

In February, ACORN completed a 
membership survey which provided a 
wonderful opportunity to check-in with 
YOU, our members, about how we are 
doing as an organization. Thank you for 
taking the time to let us know!
 There are some interesting 
results and changes (see membership fee 
change below) as a result of this survey. 
Here is a brief summary: From the 76 
collected surveys, we found that roughly 
88% of those that responded to the 
survey are either extremely satisfied 
(38.16%) or satisfied (50%) with ACORN 
as an organization. We were pleased that 
62 of you (87%) indicated that you know 
how and are welcome to bring your ideas 
and concerns to the organization. Great!
 93% of those who answered the 
survey are satisfied with the current 
means of communications (print 
newsletter, website,  and e-newsletter). As 
an organization, we have grappled with 
whether we should move from a print 
newsletter to an electronic version. In the 
office we use scrap paper as much as 
possible, and when printing flyers, 
posters,  guidebooks, etc. we opt for 
recycled, post-consumer waste paper 
when possible. When it comes to books, 
magazines, and newsletters, however, the 
general consensus around the office is 
that you cannot beat a handheld, paper 
copy. It looks like the majority of our 
membership agrees! The survey results 
show that 47% of respondents try to read 
every issue. 
 We polled our members on 
membership structure. As you may have 
heard, funding opportunities via 
government grants for any "core" costs 

have become increasingly limited. 
ACORN has done a fantastic job 
accessing project-related grants, but as 
we prepare to face new funding realities, 
we have to reassess some of our revenue 
sources. 
 Since it's inception in 2000, 
A C O R N h a s n e v e r i n c r e a s e d 
membership rates. Certainly,  the value of 
an ACORN membership has increased as 
the organization has grown. We asked: 
What financial value do YOU think ACORN 
is WORTH (for yourself/your business)? 
And this is how you responded:  
Roughly 38% said $50-$99/year is what 
y o u t h i n k A C O R N i s w o r t h . 
I n t e re s t i n g l y, t h re e q u a r t e r s o f 
respondents (52 out of 69) think a 
membership is worth at least $50.
 Now the question is, how much 
is our membership actually willing to 
pay? Close to half (48.53%) indicated 
being willing to pay $50-$99/year, with 
22% indicated less than $50/year.  19.12% 
indicated they’d be willing to pay $100-
$149/year.
 We also wanted to find out what 
you value most about membership. This 
question was directed to individual and 
farm members. [Note:  based on survey 
results, more then 60% of ACORN’s 
membership base is farmers , organic 
(38.16%) and non-certified (23.68%)] Top 
rankings were given to workshop and 
event discounts, with 43% indicating it 
was the #1 most valuable part of their 
membership. Also highly valued are the 
networking opportunities with close to 
60% of respondents indicating this as a 
#1 or #2 on a scale of 1 to 6,  with 1=most 
valuable. Ranking third was listing in 
ACORN's online and print directory , the 
Local Organic Guide. 
 When asked the same question,  
business and sponsor members also rank 
their top three most valued aspects of 

m e m b e r s h i p a s t h e N e t w o r k i n g 
Opportunities, Local Organic Guide 
listing, and workshop and event 
discounts. 
 We really value all the feedback 
given on this survey, both the positive 
and the constructive critique. It was the 
first time in several years that ACORN 
had issued a membership survey, and it 
will shape how we work with our 
membership this year and for years to 
come!
‣“Membership in a wonderfully varied 
community of people who share a desire to 
grow food.”

‣“The feeling of support and inclusion in 
building better agriculture for the future.”

‣“The AGM and the information provided on 
the website are very useful. Also,  I believe 
your sponsorship of interns is a great idea.”

MEMBERSHIP FEE CHANGE
One change that comes out of the 
feedback from the membership survey 
is a new membership fee structure. As 
n o t e d i n t h e s u r v e y r e s u l t s , 
considering our fees have not 
increased since ACORN’s inception in 
2000 (that’s almost 15 years! Think 
about how much the cost of a loaf of 
bread has gone up!), members are 
willing to pay a little more for the 
value they are getting from ACORN 
membership.
 The staff and board have 
discussed this issue at length in order 
to  create the best fee structure that can 
benefit both our organization and our 
membership. In the coming months, 
you can expect to see these changes 
r e f l e c t e d i n o u r m e m b e r s h i p 
information online.  We think you’ll 
find the changes quite modest and in-
keeping with feedback from you. 

Prepared by Melanie Jellett



“My favourite part of participating in a 
CSA was supporting local farms and 
building relationships with farmers and the 
larger community. I’m learning about new 
foods and recipes. My cooking skills have 
flourished since joining a CSA!” ~CSA 
member, 2013/2014
 Here at ACORN we have 
Community Supported Agriculture 
(CSA) on our minds! Since 2010, farms 
operating CSAs in Atlantic Canada have 
been invited to participate in ACORN’s 
annual CSA surveys. Members and 
producers filled out short confidential 
questionnaires, providing constructive 
feedback on their experience, either as 
participant or operator.
 Furthermore, as a step towards 
building greater supports for CSAs in 
the region, ACORN is proud to be 
developing a website devoted to this 
direct marketing strategy. It includes the 
educational resources and promotional 
presence needed to strengthen the 
model across the provinces, including a 
searchable directory of CSAs by 
province and even county! 

CSAS IN ATLANTIC CANADA
Member profile
This year, 550 members responded to 
the ACORN annual survey, with 244 
finished to completion (i.e. every 
question answered). The response rate 
per question was between 44% and 99%. 
Out of 550 responding members, 57.9% 
had been enrolled in a CSA the previous 
year,  while 42.1% of members were in 
their first year of subscription. The 
average household size was three. 

Reasons for joining a CSA
As mentioned above, there can be many 
benefits to a CSA program. Programs 
are a popular option for buying food 
directly from a farmer. But what are the 
primary reasons consumers in this 
region are joining? Do these reasons line 
up with the principle design of a CSA 
program? We asked consumers to 
comment on the incentives of a CSA. 
 Members were concerned with 
freshness first – having access to quality 

food that was locally grown. The top 
reasons selected were, 1) to have a 
source for local food, 2) food quality & 
nutritional value, 3) to support farmers  
and 4) to have a source of organic food. 
“I see it as a local economic development and 
food security contribution.” ~CSA member, 
2013/2014
 O t h e r r e a s o n s i n c l u d e d : 
supporting the local economy, eating 
new vegetables, and reducing carbon 
emissions.
 “Diversity: some veggies I have 
received I would have never bought on my 

own from the grocery store. ” ~CSA 
member, 2013/2014

Share quantities
From the farmer’s perspective, it can be 
challenging to size shares. It was 
highlighted, in past surveys, that 
members do not like wasting food. 
Therefore, it is important to strike the 
balance between what is considered 
“too much” and “too little”. In this 
year’s survey we asked consumers the 
question directly, “Do you find it 
challenging to use all of the food in your 
share each week?”
 The result: many members were 
satisfied by the amount of food they 
received. Few complained about there 
being “too little” food. Depending on 
d ie t and how many were in a 
household, the potential for wasting 
food varied.
 Many indicated that they were 
able to use most, if not all,  of the 
produce. Some highlighted their 
responsibility in not using the entire 
share (i.e. poor meal planning,  new to 
cooking, and not accustom to eating so 
many vegetables.)
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Cultivating local:COMMUNITY SUPPORTED 
AGRICULTURE TRENDS IN 
ATLANTIC CANADAPrepared by Laura Mather

Continued on next page ... 



Member satisfaction
Overall the members surveyed in 
2013/2014 rated satisfaction as high. The 
majority chose the options “excellent” or 
“satisfied” on all elements of their CSA 
experience. Quality of food was very 
important,  as revealed in the comments. 
If quality was lacking, members 
highl ighted this as a source of 
dissatisfaction. They appreciated 
operator ’s efforts to ensure good 
communication and offer a diversity of 
vegetables.
 Members were also asked if they 
planned on renewing their CSA/
farmshare subscription for the following 
year. Retention rate, based on the 
consumer responses, was very high: 
81.84% said yes, 13.04% said no, and 
5.03% chose maybe.
If customers chose “maybe”, reasons 
ranged from moving out of the area to 
financial barriers.

Tips of the trade
Are you a farmer who wants to start a 
CSA? We already offer free resources on 
our website, with more educational and 
promotional materials on the way. Stay 
tuned for the launch of our online CSA 
toolkit! In the meantime, here are some 
words of wisdom from a seasoned CSA 
operator, Tarrah Young (list adapted 
from Farm Management Canada 
webinar).

Five characteristics of a successful CSA:
1) Consistency - in pricing and share 

size;
2) Quality - in food value and customer 

service;
3) Communication - direct and helpful;
4) Relationships - building farmer/

member connections 
...and last but certainly not least... 
5) Member education: an essential 

element to ensuring that retention rate 
is high. CSA operators should take the 
time to discuss the CSA model with 
members and educate  consumers on 
how to properly store and use certain 
produce.
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CSAS CONTINUED ... ACORN’S CSA NETWORK:
ACORN’s annual CSA Farm survey 
this year featured a unique question: 
How willing would you be to contribute a 
small fee (e.g. $2-$5 per share) to build on 
ACORN’s efforts to create a CSA 
Network in Atlantic Canada?  
 The survey showed strong 
support for the idea with 74% of 
respondents stating they “would 
consider it” and 11% reporting they 
were “very willing.” 
 Knowing CSA farms were 
interested, and with the support of 
Nova Scotia and New Brunswick 
governments, ACORN has developed 
a special CSA Network website 
(acornorganic.org/csa). The “CSA 
Network” is designed to serve as a 
“one-stop-CSA-resource shop” for 
producers and consumers alike, and 
currently features a CSA Resource 
Library, CSA Directory, and general 
info on CSAs. Other features coming 
soon include a map, recipe database, 
and farmer discussion forum.
 In order to sustain ACORN’s 
efforts in supporting CSAs, we are 
now asking CSAs to join ACORN’s 
CSA Network by contributing a

 $2-per-share fee for the year. 
We know that the CSA season is 
getting well underway with most 
shares already sold, but we are 
confident that you will find your 
shareholders supportive if you ask!
 As a member, CSAs will have 
an enhanced profile in the directory 
(including a place on the map) and 
have exclusive access to the recipe 
database and discussion forum. 

Contact tegan@acornorganic.org for 
details. 

mailto:tegan@acornorganic.org
mailto:tegan@acornorganic.org


GROW A FARMER (LUCIA)
The buds of Spring also mark the early 

stages of education and 
e x p e r i e n c e f o r 
beginning farmers. 
Many preparations for 

t h e s e c o n d y e a r o f 
ACORN’s Grow A Farmer 

Apprent iceship and Mentorship 
programs are underway as we confirm 
placements for apprentices, mentorship 
matches, and activities for our Learning 
Series, such as the Grow A Farmer farm 
tours and webinars,  that will support 
the community as we move through the 
season! Please note our first webinar,  all 
about soil health and fertility, will be 
facilitated on May 13th by the one and 
only Dr. Av Singh (Perennia/Just Us!; 
free for ACORN members). In addition, 
new developments are coming together 
for the 3rd Beginner Farmer Symposium 
which–save the date folks!–will be held 
on Monday, August 18th, in Sackville, 
N B . S t a y t u n e d f o r m o r e 
announcements in the weeks ahead! 
If you are still looking to apprentice on a 
farm this season, there are still opportunities 
for you, whether through Grow A Farmer or 
the SOIL Apprenticeship Program, so get in 
touch if you’re in need of assistance. If you 
have any comments or inquiries about Grow 
A Farmer activities,  please contact Lucia 
Stephen, Program Coordinator , a t 
l u c i a @ a c o r n o r g a n i c . o r g o r v i s i t 
www.growafarmer.ca.  

O R G A N I C C O N F E R E N C E : 
HONOURING OUR ROOTS, SOWING OUR FUTURE
A C O R N ’ s C o n f e r e n c e p r o g r a m 
Committee has already been hard at 
work designing this year’s conference 
program and events! We have also 
launched our sponsorship package 
(available online) and have confirmed 
several amazing speakers, including Dr. 
Vandana Shiva, Jack Lazor (Butterworks 
Farm), and Chris Blanchard (Flying 
Rutabaga Works)!  In collaboration with 
Food Secure Canada, this conference is 
already shaping up to be unforgettable!

O R G A N I C 
T R A N S I T I O N 

S P E C I A L I S T 
(TARA)

The first quarter of 2014 has been a busy 
time with ACORN’s Transition Service 
attending Organic Forums, coordinating 
K i t c h e n Ta b l e M e e t i n g s , a n d 
orchestrating the 2014 Regional Crop 
Storage Workshops.  Now that spring is 
rumoured to have started, the focus 
shifts for producers and the OTS alike 
towards the start of the production 
season.

Just a few of the 2014/15 projects for 
the OTS:
‣Translating online resources to share 
with francophone producers;

‣Creating an organic transition project 
mini-site: a one-stop shop for easily 
accessible resources regarding organic 
transition and certification, and a forum 
for your transition FAQs;

‣Kitchen Table Meetings, workshops 
and webinars, and summer farm visits 
by request;

‣Connecting with organic inspectors, 
processors and input suppl iers 
operating in our region to better 
understand the organic sector from their 
perspectives and seek out ways that 
ACORN can better provide support; 

‣Keeping our members informed on the  
Standards Interpretation Committee and 
revisions to the Cdn Organic Standards.

THE BAUTA FAMILY INITIATIVE ON
CANADIAN SEED SECURITY

THE BAUTA FAMILY INITIATIVE ON
CANADIAN SEED SECURITY

REGIONAL SEED PROGRAM 
(STEPHANIE)
The aim of the Seed Facilitation Fund, 
launched in 2013 by The Bauta Family 
Initiative on Canadian Seed Security, is 
to support expanded production of high 
quality, biodiverse, regionally-adapted, 
ecologically-grown, Canadian seed. We 
received many high quality applications 
from Atlantic Canada. Here is a 
summary of successful projects:
‣Annapolis Valley Heritage Seeds  (NS) 
received support to increase on-site 
capacity and eff ic iency through 

infrastructure improvements, and 
acquisition of shared seed equipment.

‣Cumberland County Ecological Seed 
Growers Network  (NS) received 
support to increase availability of 
regionally-adapted seed, grown by 
organic market gardeners for organic 
market gardeners.*

‣Hope Seeds  (NS) received support for 
staff and grower network development, 
mentorship, training, and improved on-
site facilities.

‣The Inverness-Victoria Federation of 
Agriculture, Alternative Producers 
group (NS) received support to increase 
high quality seed production capacity 
on their farms and in the community 
through equipment improvements and 
pooling.*

‣Pembroke Farm (PEI) received support 
to help build community capacity in 
seed production, distribution, and 
knowledge sharing for a wide range of 
vegetable and field crops.*

‣Perfectly Perennial  (NL) received 
support to raise, test, and distribute an 
expanded list of seeds and plant 
varieties through on-site infrastructure 
improvements.*

‣Yonder Hill Farm  (NS) received 
support to establish an on-site, shared 
community facility for seed processing 
and storage.*
*These projects are also included in our 
programs "Seed Production Trials." For 
more information, visit seedsecurity.ca

NB VARIETY TRIALS ADDRESS 
GRAIN GROWING CHALLENGES 
(TEGAN)
Oats and Barley and Quinoa… oh my!  Quinoa 
Believe it?
Grain crop production in the Maritimes 
is an important part of the small-scale, 
organic farm plan. The inclusion of a 
rotation of grains, cereals, or pulses 
supports soil health, fertility,  and weed 
suppression.  It also makes it more cost 
effective to raise livestock, which in turn 
supports fertility and the potential of 
diversified farm income streams.  
 Many of the small-scale and 
diverse farms that character ize 
agriculture in the Maritime region 
incorporate these crops as simple green 
manures or cover crops, which benefits 
the land but may represent missed 

Issue 52                 8 of 12      SPRING 2014

Project & 

mailto:lucia@acornorganic.org
mailto:lucia@acornorganic.org
http://www.growafarmer.ca
http://www.growafarmer.ca
http://seedsecurity.ca/
http://seedsecurity.ca/


opportunities for income generation, 
increased farm self-sufficiency, or cost 
savings. 
 A new project, supported by 
ACORN through The Bauta Family 
Initiative on Canadian Seed Security, is 
exploring the potential of increased 
grain crop production on small-scale, 
diversified farms in Albert County, NB. 
Working with several varieties of 
hulless oats, hulless barley, and quinoa 
(actually a chenopod, not a true grain), 
the project will support six farms in 
increasing their knowledge and skill in 
producing these crops,  identifying 
varieties that are suitable for the 
agronomic and economic demands of 
this region, and sharing the knowledge 
generated by this project.
 The project embraces small-
scale production by selecting hulless 
c r o p s , w h i c h r e q u i r e m i n i m a l 
processing. Crops will be sown in 
quantities that can be processed 
efficiently by hand for on-farm and 
household use, circumventing the often-
encountered problem of not having 
a c c e s s t o a p p ro p r i a t e l y - s c a l e d 
equipment. The trials will be conducted 
on farms with different growing 
conditions (coastal vs. inland, cool vs. 
hot,  field vs. raised beds); this will 
provide us with general information 
about the potential of these crops in 
market gardens, as well as details on the 
suitability of cultivars to various 
growing conditions.
 This grower network accessed 
support for this project through their 
application to the program’s Seed 
Facilitation Fund. For a list of other 
funding recipients, please see previous 
page.

PRINCE EDWARD ISLAND
Well after a long winter we hope spring 
is finally here! After two storm 
postponements, our AGM is now 
scheduled for April 22nd at the Farm 
Centre,  starting at 7PM. We will have a 
presentation from John MacQuarrie, 
Deputy Minister of Agriculture,  on his 
recent trip to Taiwan and the growing 
global demand for organic products. 
There will also be a session featuring 
Dynamic Outcomes concerning the study 

t h e y h a v e b e e n 
working on for future 
directions for COPC.
We now have three 
new banner displays 
( 3 ’ x 1 ’ ) f e a t u r i n g 
pictures from many of 
our Island organic 
farms. These displays 
c a n b e f e a t u r e d 
together or stand-
a l o n e a n d w e 

welcome our members to use them for 
any promotion or event where you 
would like to showcase Island organics. 
These banners were made possible by 
the Buy PEI funding. 
 Our field trials results are now 
all posted on our website, so go check 
them out! They include a grower’s 
guide for organic red beets,  and 
documented results from the vegetable 
fertility trials (including romaine, 
broccoli, cabbage, and carrots), as well 
as the first year results from the soybean 
variety trials!  
 A reminder to our Island farms 
to please check out their farm listings on 
t h e C O P C w e b s i t e ( h t t p : / /
organicpei.com/for-consumers/who-
sells-what/) to make sure your 
information is correct––we want it to be 
accurate, but need your help! 
 Have a safe and productive 
planting season.
- Joyce Kelly, COPC Executive Director

NOVA SCOTIA
On February 20th, NS organic farmers 
and stakeholders shovelled their way 
out of their snowy farms and convened 
in Wolfville for a strategic planning 
session. The group dusted off the NS 
Organic Strategic Plan and put it to 
work with the professional guidance of 
the facilitator for the day, Corrie 
Melanson.
 The main discussion points 
were focused on the strategic priorities 
of In-Province Regulation; Public 
Education; Certification; and Marketing 
and Branding, with Technical Assistance 
being recognized as crucial, but 
acknowledged that ACORN was 
making quite a bit of headway on those 
points. There were some great take-

aways from the session, and the notes 
are available to anyone interested. 
Simply contact the office and we’ll send 
them to you!  
 One significant outcome of the 
forum was the commitment from 
stakeholders to see their ideas through 
to action.  An NS organic working 
group was struck to continue the work 
on the implementation of the strategic 
plan.  All organic stakeholders are 
welcome to join the group–let us know 
if you’re interested in being involved!

NEWFOUNDLAND & LABRADOR
NL Organic Opportunities Forum
Likewise, in NL, ACORN hosted a total 
of 36 people from all across Labrador 
and the Island for our second NL 
Organic Forum. It was a two-day 
session to work on their strategic plan, 
w h i c h i n c l u d e s s o m e u n i q u e 
considerations for a place isolated from 
the inputs many of us likely take for 
granted on the mainland.
 T h e s e s s i o n i n c l u d e d 
presentations from government about 
the programs available to producers 
and and an in-depth discussion about 
who will, and how to, carry forward the 
important work involved in the 
strategic plan.  

NB ORGANIC STRATEGIC PLAN
Thanks to the dedication of a core group 
from the NB Organic Committee and 
the participation of the sector,  the 
2014-2018 NB Organic Strategic Plan is 
now complete! Key focus areas include 
Consumer Education, Sector Capacity, 
Certification & Regulations,  and Market 
Access & Distribution. Upcoming 
p ro j e c t s w i l l w o r k o n m o v i n g 
immediate priorities forward, such as: 
the development of local organic 
promotional materials, execution of an 
educational strategy for the new 
( p r o p o s e d ) p r o v i n c i a l o r g a n i c 
regulation,  and gathering of consumer 
data to understand barriers to local 
organic purchases.  A special NB 
w e b p a g e ( u n d e r “ P ro j e c t s ” o n 
ACORN’s website) is also in the works 
to provide easy access to all these great 
resources. Stay tuned!
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Provincial Updates...

COPC’s display at Sobeys!

Continued from previous page

S t r a t e g i c P l a n n i n g 
Season!
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MAURICE GIROUARD
is based out of Ste-
Marie-de-Kent on the 
Northumberland coast 
of NB, where he farms 
130 acres of mixed 
grains and pulses, 
w h i c h h e s e l l s t o 
Speerville, mills in 
Quebec, local farmers 
and mills in the U.S. 
Maurice has plenty of 
b o a rd e x p e r i e n c e , 
having recently served 
on the board of the NB 
Agricultural Alliance 
a s w e l l a s o t h e r 
organizations.

BRIAN BOATES
farms Boates U-Pick, 
and is well-known as 
the producer of our 
local organic apple 
c ider v inegar and 
delicious fresh apple 
cider.  Brian also grows 
fresh apples, pears and 
plums on his 25-acre u-
p i c k o r c h a r d i n 
Woodville, NS. Their 
farm products are 
available through the 
H a l i f a x F a r m e r s ’ 
Market and se lec t 
retailers.

MATT DYKERMAN
is the energy behind 
Red Soil Organics, a 
6 0 - a c r e o r g a n i c 
vegetable farm located 
in North Wiltshire, PEI. 
Their carrots, broccoli, 
g r e e n a n d y e l l o w 
beans, caulif lower, 
cabbage, and rutabaga 
(in addition to 100+ 
acres of grains and 
cover crops) is solely 
marketed to retailers 
and distributors in the 
region.

VOLUNTEER OF THE SEASON
While the ACORN Conference was 
months ago, we have not forgotten the 
long list of contributions our conference 
volunteers made that allowed the event 
to be such a success. One volunteer – 
Kevin Arseneau – does stand out for all 

the time that he offered, going well beyond the hours 
that would be required to earn a conference pass. 
Kevin was our conference promotion super-star. Not 
only did he poster all around Moncton, but he also 
attended both Dieppe and Moncton markets in the 
weeks leading up to the event to distribute flyers and 
talk up our public events, workshops, and the 
conference in general. We know these efforts helped 
raise interest in and attendance at the event, so kudos 
to Kevin! ACORN wishes Kevin all the best in 
completing his studies in Education and Rural 
Geography at Université de Moncton and his future 
farming endeavours.  THANK YOU!

Board Updates:
WELCOME NEW BOARD MEMBERS!

ACORN’S NEW WEBSITE
MYACORN:  RENEWING YOUR MEMBERSHIP, REGISTERING FOR  EVENTS, 
FINDING RESOURCES  NOW ONLY A  FEW CLICKS AWAY WITH THIS NEW SIGN-IN 
FEATURE!
 If you haven’t had a chance to check out ACORN’s new 
website, please do so by visiting www.acornorganic.org! As an 
ACORN member you can log in using your email address. (We use 
the email address we have on file for you, so if you have recently 
changed emails, give us a call at the ACORN office, or email 
acornoffice@acornorganic.org and we will ensure you are able to 
log in).
 After retrieving your password the first time you log in, 
you’ll have access to our Organic Resource Library, Organic 
Directory, Events (an up-to-date listing of food and farming events 
happening in Atlantic Canada), Classifieds (you can now submit 
your own classified listing or job opportunity online!), and SO 
MUCH more. 
 Also ACORN Members have highlights and more detailed 
profiles in the Organic Directory - pretty convenient, especially 
since prime farming (and selling) season is just around the corner, 
and many consumers use ACORN’s directory as their source for 
tracking down the most local, organic product around. Use the 
myACORN section of the site (see top righthand corner on the top 
menu bar) to keep your profile and subscription current! 
 If there is something you cannot find on the site, we do 
have a great search feature,  but please don’t hesitate to call the 
office 1-866-322-2676 or local 506-536-2867.

MESSAGE FROM ACORN’S NEW PREZ:  
SALLY BERNARD 
As secretary for the last two 
years of my time with 
ACORN, I have had the 
privilege of working on an 
active, effective and, frankly, 
really fun board for my 
favorite organization, and I 
am so excited to move into 

the role of president. ACORN’s newest board has 
a fantastic diversity in its directors’ backgrounds 
and experience, and although many have only 
been on the board for a very short time, I am 
encouraged by the enthusiasm and vision that we 
are looking to carrying forward over the next few 
years.  With Theresa Richards at the helm, 
ACORN has continued and grown in its journey 
of becoming the foremost organic organization in 
the country. People often think of ACORN in 
terms of providing the most comprehensive 
resources and relevant , well -organized 
conferences and workshops, but being a regional, 
unified voice of agriculture, encouraging 
provincial regulations and assisting provincial 
groups is such a large part of their work, too.
 ACORN has certainly benefited from the 
capable leadership of Josh Oulton (not to 
mention his humour),  and we look forward to his 
continued involvement in his new role as Past 
President this year.   As we get ready for our first 
in-person board meeting coming up in May, I 
hope that you will not hesitate to contact any of 
the directors to bring forward your concerns or 
ideas to the board as we jump into the yearly 
planning.  Looking forward to all of it!
- Sally Bernard
Barnyard Organics, Freetown, PEI
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ASPARAGUS QUICHE  WITH CARMELIZED ONIONS
Prep Time:  30 mins
Cook/Bake Time:  35 mins
Serving:  6

Organic Ingredients:
1 savoury pie crust (pre-baked for 5-7 
mins)
8-10 asparagus stalks, trimmed and cut 
into 1” pieces
2 yellow onions
3 tbsp of butter (or oil)
1 cup of cream (half-half, or whole milk 
will work too)
Your choice of cheese (we love 
Knoydart Farm’s organic cheddar or 
raw milk parmesan works too!)
4 large (or 5 small) eggs
salt and pepper to taste

Preparation
Preheat oven to 325ºF.  Cut onions into 
slices and fry on medium heat in 
butter/oil, stirring frequently until 
carmelized (20 mins). Meanwhile, 
steam the asparagus slices until lightly 
tender. Set aside a few pieces for 
garnish, cooling the rest in a bowl.  Add 
carmelized onion to the asparagus and 
mix. Grate the cheese and set aside. In a 
separate bowl, beat eggs and cream 
together, adding the salt, pepper and 
3/4 of the cheese.  Mix the asparagus 
and onion in with the egg and cream 
and pour the whole lot into the quiche 
crust.  Bake for 25 mins.  At this point, 
add the rest of the grated cheese on top 
of the quiche and arrange your 
asparagus garnish (you can slice it in 
two) before baking it for another 10 
mins (or until a toothpick inserted in 
the centre of the quiche comes out 
clean).  Let cool for at least 10 mins 
before serving!

SPRING MESCLUN SALAD WITH BUTTER-BRAISED 
FIDDLEHEADS, GOAT CHEESE, SHREDDED BEETS AND 
TOASTED HAZELNUTS
Prep Time:  30 mins
Cook/Bake Time:  none
Serving:  6
Organic Ingredients:
1 cup fresh spring salad/spinach mix 
(the Farmer’s Markets are open!)

1/4 cup of whole hazelnuts
1 tsp hazelnut oil (or other nut oil)
2 cups fresh fiddlehead ferns, prepped
1/2 cup of butter (or olive oil for those 
that are dairy-free)
4 tbsp fragrant, semi-hard cheese (goat 
cheese or feta would be delicious)
2 small beets, shredded
Dried fruit (cranberries,  blueberries are 
a great addition!)

Preparation
Wash and soak your salad mix in ice 
water for 10 mins before draining and 
drying.  Pre-heat oven to 375ºF.   Toss 
the hazelnuts with the nut oil,  place on 
a small baking sheet and toast in the 
oven for 8 to 10 mins.   When you can 
smell them, they are done, but be 
careful not to overcook.   Remove them 
from the oven and let them cool.
In a skillet, heat 4 tbsps of the butter (or 
oil).  When melted, add the fiddleheads 
and sauté briefly.   Season with salt and 
pepper, top with the remaining butter 
and put into the hot oven, basting with 
the butter every 5 mins for 20 mins. 
Arrange the fiddleheads 
atop your salad mix, add 
the hazelnuts, and shred a 
bit of cheese over it all.  
Dress the salad with your 
favourite vinaigrette or 
just red wine vinegar and 
a bit more of the hazelnut 
o i l . T o p w i t h t h e 
shredded beets and dried 
fruit. 

RHUBARB  CORDIAL 8-STEP 
CORDIAL RECIPE 
1. Pick as much rhurbarb 
as you can! (Go for the 
reddest stalks where 
possible!)
2. Cut leaves off the 
stalks. Discard leaves. 
3. Wash stalks thoroughly.
4. Chop into 1/2 inch 
pieces.
5. Place chopped rhubarb 
in a large pot, put enough 
water in the bottom so as 
not to burn. 

6. Turn stove on 
high, bring to a 

boil. Once mixture is boiling, turn 
down to low heat and let pot simmer 
until rhubarb is soft. (Time will vary 
depending on quantity of rhubarb.)
7. Remove rhubarb from pot. Line a 
large mixing bowl with a piece of clean 
cheese cloth and gently place in the 
rhubarb. Gather the corners of the 
cheese cloth and tie together. Hang the 
bag over the bowl for several hours to 
drain.  
8. Pour syrup into a vessel of your 
choosing.

Variations:
To sweeten: For every litre add 2 cups 
of unrefined sugar (it is maple syrup 
season, so if you can get your hands on 
some, try maple syrup as a variation) 
and 2 tbsp of lemon juice. Pour back 
into the pot, set on a medium heat and 
stir to dissolve the sugar. Turn off the 
heat before it boils. 
Serve 1 part cordial with 3 parts 
sparkling water. Enjoy on a warm 
spring afternoon! (For an afternoon in 
the garden cocktail: Add gin!)

Seasonal Food Fix
ASPARAGUS QUICHE, SPRING MESCLUN SALAD & RHUBARB CORDIAL

Breeding and Producing Organic Seeds
www.vitalisorganic.com

For professional growers of organic vegetables and herbs, Vitalis Organic 
Seeds is the premier choice!  All Vitalis varieties are thoroughly screened 
and trialed for taste, appearance, nutritional value, performance and 
suitability. Organic !eld, high tunnel or greenhouse growers can trust this 
exacting process to provide them with the purest and most viable organic 
seeds available in the marketplace.

To request our catalogue please call 1-518-390-2837  
or view on-line at www.vitalisorganic.com.

FROM END-TO-END
100% ORGANIC

The Vitalis Difference :

CAULIFLOWERJanvel WINTER SQUASHOrange Summer
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ACORN Board of Directors
Sally Bernard — President
Amy Smith — Vice President
Hendie Dijkman — Treasurer
Shannon Jones— Secretary

& Charlotte Harper, Alyson Chisholm, Maurice Girouard, Matt 
Dykerman, Brian Boates and Melissa Butler

Mailing Address
P.O. Box 6343
Sackville, NB
E4L 1G6

 Office  
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Tractors and 
attachments are sold separately.
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Available at:

Tractor with Tiller 
Attachment

Tractor with Sickle Bar 
Mower Attachment

� Handles rotate 180° to 
 accommodate front and 
 rear mount attachments
� No Belts
� No Chains
� Other attachments 
 available

M!G"#$%&' 
Yard & Garden Equipment Inc.

184 Arthur Street, Truro, NS
(902) 897-0699

mcginleys@eastlink.ca

Contact ACORN
1-866-322-2676 or 1-506-536-2867
acornoffice@acornorganic.org

TRANSITION Q & A 
Q:  Do the restrictions in COS section 
5.5.2.5 also apply to the livestock grazing 
in orchards? (31)*
A:  The requirements of 5.5.2.5 are 
intended to prevent contact and possible 
bacterial contamination between the 
manure and the crop. This section does 
not necessarily apply to the harvest of 
orchard crops exclusively from the trees 
(no ground picking), and the presence of 
grazing animals and their droppings in 
the orchard does not necessarily violate 
the standard.

Q: Does the presence of animal droppings 
in fields,  orchards, and vineyards require 
a waiting period as prescribed in 5.5.2.5? 
(159)

A: 5.5.2.5 does not apply to incidental 
animal droppings such as those from 
wild animals or birds, grazing or 
working animals; however, 5.5.2.4 (a)** 
does apply and requires diligence on the 
part of the operator to ensure that any 
activities under his/her control do not 
c a u s e p a t h o g e n i c m i c r o b i a l 
contamination of the crop.

* 5.5.2.5 - The non-composted solid or liquid 
manure shall be incorporated into the soil at 
least 90 days before the harvesting of crops for 
human consumption that do not come into 
contact with soil; incorporated into the soil at 
least 120 days before the harvesting of crops 
having an edible part that is directly in 
contact with the surface of the soil or with soil 
particles.

** 5.5.2.4 In season, the timing, rate and 
method of manure application shall be 
designed to ensure that manure application 
does not contribute to the contamination of 
crops by pathogenic bacteria;

The Standards Interpretation Committee 
(SIC) provides interpretive guidance to 
the Canadian Organic Office on the 
Canadian Organic Standards. This 
committee had a question on this and it's 
also a proposed amendment to the 
standard which will help to provide 
clarity regarding its interpretation.   More 
informat ion regarding quest ions 
proposed to the SIC from organic stake 
holders can be found on the Organic 
F e d e r a t i o n w e b s i t e a t 
organicfederation.ca 
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